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To provide the best value

logistics and contract

management support to

America’s Armed Forces, in

The DSCC Way is the relentless pur-
suit of customer satisfaction, built
upon individual accountability, team-
work, speed, quality, and innovation
performed in a spirit of mutual trust
and respect.

peace and war...around the

clock around the world.

DLA’S VISION

Right Item, Right Time,
Right Place, Right Price.

Every Time...Best Value

Solutions for America’s

Warfighters.
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CVSI FAcCTS COMBAT VEHICLE SUPPORT WE PROUDLY SUPPORT
INITIATIVE (CVSI) OUR TROOPS!

The Combat Vehicle Support Ini-
tiative (CVSI) concept capitalizes
on the strengths of the Supply
Chain Integrator and the Gov-
S ' ernment to improve the supply
Population of items to chain processes while increasing
be covered by this ini- both supply availability and
tial contract include parts reliability. The primary
approximately 700 DLA goal in this endeavor is to im-
managed NSNs. Com- prove customer support at the
bat Vehicle Support user level, ensuring World Wide

Initiative (CVSI) is a Military readiness in the process.

award program to pro- For further information on this program, go to
vide CONUS website:

(CO ntinental US) and http://www.dscc.dla.mil/programs/CVSl/index.html




